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Forward-Looking Information
This presentation contains forward-looking statements and forward-looking information within the meaning of

applicable securities laws. The use of any of the words "expectñ,"anticipate", "continue", "estimate", "objective",

"ongoing", "may", "will", "project", "should", "believe", "plans", "intends" and similar expressions are intended to

identify forward-looking information or statements. More particularly and without limitation, this presentation

contains forward-looking statements and information concerning McCoyôsfuture financial performance. The

forward-looking statements and information are based on certain key expectations and assumptions made by

McCoy, including expectations and assumptions concerning fluctuations in the level of oil and gas industry capital

expenditures, McCoyôsability to integrate acquired businesses and complete strategic acquisitions of additional

business and other factors that affect demand for McCoyôsproducts. Although McCoy believes that the

expectations and assumptions on which such forward-looking statements and information are based are

reasonable, undue reliance should not be placed on the forward-looking statements and information because

McCoy can give no assurance that they will prove to be correct. By its nature, such forward-looking information is

subject to various risks and uncertainties, which could cause McCoy's actual results and experience to differ

materially from the anticipated results or expectations expressed. These risks and uncertainties, include, but are

not limited to, fluctuations in oil and gas prices, fluctuations in the level of oil and gas industry capital expenditures

and other factors that affect demand for McCoyôsproducts, industry competition, the need to effectively integrate

acquired businesses, uncertainties as to McCoyôsability to implement its business strategy effectively in Canada

and the United States, labour, equipment and material costs, access to capital markets, interest and currency

exchange rates, technological developments, political and economic conditions and McCoyôsability to attract and

retain key personnel. Additional information on these and other factors is available in the continuous disclosure

materials filed by McCoy with Canadian securities regulators. Readers are cautioned not to place undue reliance

on this forward-looking information, which is given as of the date it is expressed in this presentation or otherwise,

and not to use future-oriented information or financial outlooks for anything other than their intended purpose.

McCoy undertakes no obligation to update publicly or revise any forward-looking information, whether as a result of

new information, future events or otherwise, except as required by law.
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Jim Rakievich, ICD.D President and Chief Executive Officer

Milica Stolic, CMA Chief Financial Officer and Corporate Secretary

Tom Watts VP Human Resources

Energy 

Products

& Services

David Buck Senior VP, Drilling and Completions

Ron Roling VP Sales & Marketing, Drilling and Completions

Dan Bangert
VP Technology Engineering & Quality, Drilling and 

Completions

Armando Cruz VP Advanced Manufacturing, Drilling and Completions

Mobile 

Solutions
Andy McEachern, P. Eng VP Trailers

Management Team
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Understanding McCoy

/ Trusted provider of innovative

energy products and services globally

/ Operations based in Western Canadian 

Sedimentary Basin (WCSB) and US Gulf Coast

/ International revenue generation through

direct sales and distributors

/ Biggest clients are service companies, drilling 

companies and rig manufacturers
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McCoyôs Strategies for Growth

Building global reach

Expanding the drilling & completions

product line

Capitalizing on financial strength
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GLOBAL REACH
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Why Global Matters

Global Rig Counts

Source:  Baker Hughes

TO DATE
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Growing Global Reach
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McCoy sales footprint to-date

McCoyôs Growing Global Reach

McCoy

delivered 

products / sales 

to 48 countries 

in 2010.
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McCoyôs Global Clients

http://www.tech21.co.uk/images/Weatherford Logo.jpg
http://idrett.speaker.no/Downloads/65408/pics/national_oilwell_varco_logo_stacked_color.jpg
http://www.google.ca/imgres?imgurl=http://www.oceanstaroec.com/images/SponsorLogo/Transocean_logo.jpg&imgrefurl=http://www.oceanstaroec.com/GalaSponsors.htm&usg=__m8iYXASNf2uV9h28OUmeKpkaeec=&h=168&w=750&sz=19&hl=en&start=2&um=1&itbs=1&tbnid=dP4KSvyJR23EUM:&tbnh=32&tbnw=141&prev=/images?q=transocean+logo&um=1&hl=en&tbs=isch:1
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FOCUSED GROWTH
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McCoy has made it a priority to develop or acquire 

a full drilling and completions equipment line.

Slim Tong Clincher Tong Clincher RP Make-Break Unit

Growth
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Market: $3-6 billion annually

Tubular
Running 

Equipment

Handling
Tools

Pipe
Handling

Power
Systems

Drilling
Equipment Parts

Drilling/Workover Equipment 

existing products/products under development

high priority products to develop or acquire

under development

ÅHydraulic 

Tongs

ÅMake/ Break 

Tools

ÅTorque Turn 

Monitoring 

Software 

(Wincatt)

ÅBucking units

ÅIron 

Roughneck

ÅCasing 

Running Tool

ÅLinks

ÅManual Tongs

ÅSlips

ÅBushings

ÅElevators

ÅSpiders

ÅPick-up/Lay-

down Equip.

ÅHydraulic 

Catwalks

ÅAutomated 

Pipe Handling 

System

ÅSpare Parts

ÅDies

ÅRegional 

Service 

Shops

ÅHydraulic 

Power 

Supplies
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Strategic Action List for 2010/2011

Rebrand all products and divisions as McCoy

Acquire make/break tools

Divest Parts & Service division

Design Iron Roughneck tools

Establish international sales and design engineering 

office (Houston)

Launch McCoy rig parts

Sampling of strategic 

activities that may or 

may not happen. See 

forward-looking 

information disclaimer.

Acquire / develop handling tools

Establish footprint in Latin America

Launch iron roughneck
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NEW PRODUCT 

DEVELOPMENT
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Restructured Engineering Group

New 
Product 
Design 
Group

Sustaining 
Product 
Group
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New Product: Iron Roughneck

Activity Timeline

Design Complete

Manufacturing 

drawings 
Complete 

Prototype Q2 2011

Field Testing Q3 & Q4 2011

Market Ready Q1 2012 
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Iron Roughneck Market  

Product Price Range Sales Forecast (Units)

2012 2013 2014

Small IR (85,000 ft. lbs.) $99,000 ï$140,000 24 48 64

Large IR (110,000 ft. lbs.) $180,000 ï$265,000 2 12 18
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MOBILE SOLUTIONS
ANDY McEACHERN, VP TRAILERS
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/ McCoy holds an estimated 28% of the North American 

custom chassis market

/ McCoyôs current run rate is approx. 19 chassis / week

/ A 50,000 horsepower increase in fracturing capacity 

typically results in an order for 25 custom chassis

Growth
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McCoy Trailers

Frac Pumper

Coiled Tubing Trailer
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New Model, More Capacity

Former Model New Model 

Peerless 

Limited

Edmonton 

Plant

$20m

Penticton

Plant

$45m

$65m
product to customer

Peerless 

Limited

Penticton Plant 

$50m

U.S. sub-

contractor

$20m

U.S. sub-

contractor

$20m

$90m
product to customer 


